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Executive Summary 

 

Communication is about the construction of meaning between people and their various 

audiences: friends, families, professional colleagues, communities, and more. The study of 

communication focuses on understanding the symbols and the processes that construct 
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Additional program development and definition will occur in the coming years as we 

evaluate the outcomes of assessment efforts.  The results of the University-wide 

assessment and accreditation might yield useful information for our own program 

development.  Recent staff changes in our radio program and anticipated faculty changes 

will offer an opportunity to evaluate the strengths and weaknesses of the program and to 

inform changes in personnel and course offerings. 

 

Communication Department Learning Story 

 

The Communication Department combines diverse perspectives to investigate the social 
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Communication 

CO 470  

Communication 

Portfolio 
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CO 480  

Communication 

Criticism: Senior 

Capstone 

 

x 

 

x 

 

x 

Elective Courses 
 

   

CO 100 Interpersonal 

Communication 

x x  

CO 110  Introduction 

to Radio Industry 

x  x 

CO 181-5  

Communication 

Practicum 

x   

CO 214  Advanced 

Audio Production 

x  x 

CO 220  Introduction 

to Video Production 

x x x 

CO 251  Introduction 

to Public Relations 

x x  

CO 260  Seminar in 

Communication 

 x x 

CO 306  Topics in 

Discourse Studies 

 x x 

CO 308  

Communication 

Ethics & Freedom of 

Expression 

 x x 




